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As we enter the most important weeks of 
the retail calendar will we see a Christmas 
surge or will election and Brexit uncertainty 
dampen the festive cheer?

Let’s hope that in amongst all the retail 
challenges enough consumer confidence 
can be mustered to ensure we all have an 
enjoyable run into 2020 and beyond.

In this latest issue of our retail newsletter 
we look at the changing dynamic of how 
consumers spend and the continued 
softening of in-store shopper numbers.

Hawsons has a dedicated team of specialist retail, wholesale and e-commerce accountants in 
Sheffield, Doncaster and Northampton.

Our specialist team offers a wide range of services which are tailored to meet your individual 
needs. Our understanding of the issues faced by the retail, wholesale and e-commerce sector 
means that we can proactively seek out ways for you to maximise your profitability and minimise 
your tax liabilities.

We can help in these areas through improving stock control, purchase re-ordering and 
reconciliation procedures. For retailers we have in-depth knowledge and experience of the sector 
from single sites to multi-channel retailers covering retail shops, e-commerce shops and many 
other sites such as Amazon, eBay, Shopify and Play.com.



Consumers are now spending more money on credit cards 
than they are in cash

Debit card is currently the most popular way of paying but credit cards are now the 
second most popular having overtaken cash for the first time ever (data according to 
British Retail Consortium). However, in terms of frequency, cash is still used more 
than credit card but the average payment using cash is worth £20 less than credit 
card. 

BRC’s policy adviser Andrew Cregan, has said that online shopping and falling cash 
use are the main factors in the shift. He thinks that if we move into a cashless world 
it could leave many people stranded because without cash it would be more difficult 
to leave tips or give to the homeless. 

People who are more vulnerable with physical or mental health conditions, who find 
it difficult to operate digital devices to access services could also be severely 
affected. 

Mr Cregan has said around a third of all costs on card is a scheme fee by card 
companies like Visa and Mastercard, which has been rising quickly. “Without action 
[from government], we will see businesses put under further pressure and it will be 
consumers who are forced to pay the price," he said.



The number of high street shoppers are declining 

Analysts are reporting that the number of shoppers purchasing on the high street 
has declined by around 10% over the past year in some cities across the U.K.  

Unsurprisingly, the main reasons cited are the continuing rise of online shopping 
along with concerns over Brexit and the economic outlook.  Furthermore, people are 
choosing to allocate a greater proportion of their discretionary spend on eating out 
and leisure reducing the amount available for going on a shopping trip. 

According to latest research by BRC – Springboard retail footfall has decreased by 
1.7% in September, this was exactly the same decline witnessed in September last 
year. 

Of that:
• High street footfall decreased by 1.8%
• Retail park footfall improved by 0.1%
• Shopping centre footfall decreased by 3.2%

Helen Dickinson OBE, chief executive of the BRC, says: “Retailers are facing a 
sustained drop in footfall with the total numbers of visitors down over 10% in the 
last seven years alone. With Brexit looming, many consumers are holding off from all 
but essential purchases and it is no surprise that the 1.7% drop in footfall in 
September has contributed to a similar fall in sales. High streets and shopping 
centres were hit hardest, with retail parks faring slightly better as they continue to 
entice shoppers with their varied consumer offering.”



UK retail sales decrease despite going into the Christmas 
period  

UK retailers have been hit by a surprise 0.1% decrease in sales in October despite it 
traditionally signalling the start of Christmas period spending. City analysts had 
predicted a month-on-month increase because of large discounting by retailers to 
entice shoppers in.  The statistics show that this was the worst monthly sales value 
since April 2018. 

The data shows that consumers were hesitant to spend leading up to the proposed 
October Brexit deadline with further reasons behind the decrease being the recent 
decrease in employment and wage growth which is steering people away from 
spending money on higher value items. 

Capital Economics thought that clothing sales would increase in October due to the 
cold and wet weather, but in fact they decreased by 1% compared to September. 

Sales fell in all retail sectors except food stores. Thomas Pugh an economist for the 
consultancy Capital Economics said: “In fact, the only bright spots were a 2% increase 
in department store sales volumes, which may have been helped by an early start to 
Christmas discounting. A 1.5% increase in fuel sales also helped increase the monthly 
figures. Excluding fuel, retail sales fell by an even sharper 0.3% month on month.”



50% of all debit card payments are now contactless 

For the first time ever, contactless 
payments have accounted for 50% of 
all debit card payments.  Credit and 
debit card payments made in July grew 
5.7% year-on-year increasing to 1.6 
billion, and contactless payments on 
debit cards were used 647 million 
times alone. 

The reason behind this dramatic rise in 
usage of this new technology is in part 
down to the adoption of this 
technology by transport networks, 
which allows passengers to pay by 
tapping their card/phone for their 
ticket.  

Whilst for many in society the added 
ease and convenience of contactless 
payments is a positive, concerns 
continue to be raised regarding the 
potential harm and social exclusion for 
people who do not have a bank 
account.  As contactless technology 
continues to be adopted, it may begin 
to take over from cash payments 
seeing us edge closer towards a 
cashless society.

Iona Bain, founder of the Young Money 
Blog, has said: "The jury is out about 
what this means in the long-term for 
consumers, we have to think about the 
unbanked customers in the UK. They 
are very much reliant on cash. The rise 
in contactless technology risks leaving 
behind rural and poorer communities."



Christmas markets face extra challenges due to Brexit 
costs 

City centres will soon be transformed with the arrival of Christmas markets. 
However, the unpredictability surrounding Brexit means these festive features have 
faced extra challenges this year. The organisers have shipped goods over early to the 
UK ahead of 31 October Brexit deadline which has now been extended meaning that 
the organisers have had to pay for expensive storage.

The sector worries that we might find it more difficult to attract European 
stallholders which contribute millions of pounds the UK’s economy. 

Many people that come over from EU countries to set stalls have had to do things 
much differently this year.  Anja Manke runs the stalls at Manchester’s Christmas 
market and has been coming 21 years: "It looks like really nobody knows what's 
going to happen, so we are trying to get everything done," she says. "We don't know 
how long it's going to take to get deliveries, so it’s better to have everything in place 
just to be on the safe side."

These markets don’t just bring money to the visiting European traders, Christmas 
markets attract people into cities from further afield boosting spending in bars, 
restaurants and hotels and other leisure facilities which totalled up to a contribution 
of up to £500m into the economy in 2017 alone. 
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